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introduction
What is ESA Academy? Like with every brand, ESA needs a visual identity system. 

When thinking of visual identity, there are key elements 
needed to be identified. Things such as colors, graphics, 
image usage, typography choices, and logo usage are 
necessary to become a consistent brand.

Of course color choices and typography choices have 
its reasonings, but extensive research will be identified 
throughout this style guide. The key to a brand is the 
consistency overall. Using this guide provides elements 
necessary to maintain brand aesthetics across a wide 
range of applications and collateral material.

branding

ESA stands for Elements of a Scholar Athlete! 

With ESA Academy, the purpose is to get more 
young people, on more teams, for more playing 
time, while fostering a sense of belonging, and 
building life skills and self-confidence in each youth.

ESA Academy’s goals are simple:

1. Development
2. Competition

This is a developmental league focused on 
developing the skils, mindset, character traits and 
resilience it takes to be a scholar athlete.
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primary logo

This is the primary logo for ESA Academy. 
The use of the eagle and word mark are 
required to be used as one for the primary 
logo. Spacing has been set in place and is 
required to stay as is. (Incorrect logo usage 
is on page ##). The logo is to be used where 
visability is clear and dependent on where it 
is placed on a background color/image.
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This is the secondary logo for ESA Academy. 
For spacing reasons, the eage has been 
confined to the rectangular shape on the 
left. The spacing between the eagle and 
wordmark are set in place and should not 
be altered. The logo is to be used where 
visability is clear and dependent on where it 
is placed on a background color/image.

secondary logo
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tertiary logo

This is the tertiary logo for ESA Academy. 
The tertiary logo is only to be used on 
collateral materials, watermarks, and smaller 
spaces. The logo is to be used where 
visability is clear and dependent on where it 
is placed on a background color/image.
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wordmark

This is the wordmark for ESA Academy. 
Spacing is similar to the primary logo and 
has been set in place. The eagle in the 
corner is not to be moved or altered in any 
way. The logo is to be used where visability 
is clear and dependent on where it is placed 
on a background color/image.
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water & phoenix

This is the alternate logo of a phoenix and 
water for ESA Academy. The alternate 
logo was created with the idea of a 
phoenix, rising from the blue wave of 
water to represent the water surrounding 
the Gulf Coast. The use of the yellow 
represents the idea of the sun, because 
the sun, like the phoenix, will always rise. 

The logo is to be used where visability is 
clear and dependent on where it is placed 
on a background color/image. 

White phoenix - on blue collateral
Blue phoenix - on yellow collateral
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logo usage
Logo usage is important to understand to have a consistent 
brand. We have discussed our primary, secondary, tertiary, and 
wordmark logos. It needs to be understood that in the design 
process, everything was made for the ESA logo for a reason.

On the following page, there are a handful of logo don’ts and 
incorrect logo usage. These are a few things you should not and 
never do to the logo. Be mindful that these are just a handful of 
common logo don’ts, but not all. These logo standards applies to 
ALL ESA logos.

If there are any questions about what is acceptable or 
unacceptable that is not listed, please contact us to double 
check. Remember a brand is successful if its content is consistent 
across every platform.



2322

color

RGB: R253 G181 B23
CMYK: C0 M32 Y100 K0
HEX: #FDB517

RGB: R20 G130 B197
CMYK: C82 M40 Y0 K0
HEX: #1482C5

RGB: R88 G88 B90
CMYK: C64 M56 Y53 K28
HEX: #58585A

RGB: R230 G231 B233
CMYK: C8 M6 Y5 K0
HEX: #E6E7E9

Color consistency is a very important element to what can make a 
successful brand. With ESA, the colors chosen represent energy, 
confidence, positivity, and fun. Yellow is youthful, energetic, 
positive, and that is what our members are and will be when they 
are playing these sports and learning about teamwork and playing 
sports with others. Blue is confident, commitment, peaceful.
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typography
So far, a logo system and color are two important things 
that are necessary for a successful brand. Another element 
is typography. When thinking about typography, the right 
choice is what can make a big difference. Typography adds 
visual interest by using various type sizes and weights. 
With ESA, the type choice is based on what it is - sports. 

Provided on the following pages are the type choices for 
our brand as well as a visual of each font family.

boge regular

Avenir Book
Avenir Medium
Avenir Black

This typeface is to be only used for displays and headings.

This typeface is to be only used for body copy.

this is boge
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890  .?!@#$%^&*()

THIS IS AVENIR BOOK
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890  .?!@#$%^&*()

THIS IS AVENIR MEDIUM
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890  .?!@#$%^&*()

THIS IS AVENIR BLACK
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890  .?!@#$%^&*()



2726

collateral
Collateral material can range from pieces of clothing to help 
promote your brand, down to the business card given to people 
who are interested in your brand. For ESA Academy, we feel the 
necessary elements such as business cards, stationary sets, and 
apparel are essential. With our sports programs rotating from 
baseball to basketball to whatever the sport may be, we need the 
necessary uniforms for our members. 

Sportswear or activewear is clothing that teams use for games, 
tournaments, and everything equivalent. While all sports have 
different uniform requirements, branding across every uniform 
still has to remain consistent. On the following pages, you will 
see how although our branding is placed on various sportswear, 
you can easily identify it belongs with ESA Academy.

baseball
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basketball
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Aside from visual branding on our uniforms and 
sportswear, we also need materials such as stationary. 
Business stationary highlights the character and 
culture for any brand, and assists with marketing and 
branding purposes to help build a brand’s image. 
For ESA Academy, we felt the need for a welcome or 
cover letter written by our CEO, Keva Scott, to inform 
what ESA is about and the importance it has for the 
Club members.

Other materials such as business cards and envelopes 
are great for spreading the word and keeping in 
contact with clients/parents. While all stationary is 
not limited to these few things, for ESA Academy, we 
believe these are our essential materials.
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ESA Academy has a handbook that gives you 
everything you need to know about ESA, what 
it is, what sports are involved, how age groups 
work, and so much more! The handbook is 
designed to give our clients/parents/coaches 
what they need. There are breakdowns of the 
sports and what the Club member will learn 
according to their age group. Coaches have a 
section that guides them to a successful start 
of each sport. 

With this handbook, our goal is to inform 
about ESA Academy and give insights on 
what is to be expected.
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for more information:
VISIT WWW.BGCGULFCOAST.ORG/ESA
OR CALL US AT (228) 896-3770

take
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